
UNDERSTANDING 
YOUR

VISION

A strong and viable beef industry in
Missouri 

MISSION
To improve the demand for beef.

OUR PRIORITY 

Promote and strengthen beef's value
proposition.  
Grow consumer trust in beef and beef
production.  
Protect and enhance the business
climate for beef.  
Drive growth in beef exports.  

2306 Bluff Creek Drive #200 

Columbia, MO 65201 

 

www.mobeef.org 

/beefcouncil

Promotion..................................................................... $7,871,078 
Research...................................................................... $9,102,863 
Consumer Information.................................................. $7,913,258 
Industry Information......................................................$4,180,808 
Foreign Marketing.........................................................$8,140,797 
Producer Communications............................................$1,498,613 
Program Evaluation..........................................................$202,832 
Program Development.....................................................$292,090 
USDA Oversight...............................................................$465,853 
Administration...............................................................$1,796,725 
TOTAL EXPENSES................................................... $41,464,917 
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Unaudited Numbers 

*This total also includes CBB’s costs associated  
with Freedom of Information Act requests and 
legal fees associated with lawsuits.



FY17 MBIC FINANCIAL ALLOCATIONHOW ARE YOUR CHECKOFF DOLLARS INVESTED IN MISSOURI 
PROMOTION 
Targeted consumer-focused promotional efforts account for 33% of checkoff dollar allocation in Missouri. These promotions include
consumer based advertising on traditional and digital platforms. The Missouri Beef Industry Council (MBIC) used these platforms in FY17 
to strategically connect with consumers and share the beef story. The new mobeef.org was launched in FY17, which opens the door to
new opportunities in content development and digital marketing. In addition to advertising, checkoff dollars were used for promotional
partnerships with restaurants and supermarkets to stimulate sales and promote beef. In FY17, promotional activities included KRCG13's 
Backyard BBQ summer television promotion, 417 Magazine Cooking Classes in Springfield, Inside Columbia Magazine social media
targeted promotions, and digital marketing. While these are examples of a few of the larger promotions in FY17, your checkoff dollars 
are utilized everyday to  promote beef on a variety of platforms, ranging from social media consumer engagement to print and consumer
event based promotions. 

EDUCATION 
Educating today's millennial consumer is a top priority for the Missouri Beef Industry Council. Your checkoff dollars are used for
educational opportunities at health and fitness events across the state, through partnerships with key influencers, such as the American
Heart Association and the Missouri Academy of Family Physicians, and immersion events and experiences, such as the Missouri Pasture
to Plate Tour. The MBIC Board also recognizes the importance of youth education, which has led to an allocation of checkoff dollars for
youth education opportunities such as Ag Education on the Move, the Saint Louis Science Center Grow Exhibit, and the Beef in the
Classroom Program. Regardless of whether the audience is millennial consumers or youth in our state, the focus is telling the beef story
from pasture to plate in an effort to drive beef demand for generations to come. 

PRODUCER EDUCATION/COMMUNICATION 
The checkoff was designed to stimulate and drive beef demand, but the MBIC recognizes the importance of educating producers about
how their Checkoff dollars are invested. Producer Education and Communication efforts include weekly Checkoff Chat radio interviews
aired on several stations across the state, advertising in key beef publications, and networking with producers and industry partners at
industry meetings and events. Producers can't be everywhere, but your checkoff dollars can. The MBIC is dedicated to keeping you up to
date on how your checkoff dollars are invested.. 

RESEARCH
Research provides the foundation for checkoff funded promotions and information by providing research related to beef safety, nutrition,
and new-product innovations. The research results are utilized to enhance the beef eating experience for consumers, while also providing
science based nutrition information. In FY17, the MBIC Board of Directors approved funding for Start Right Foods' innovation research
project, focused on the development of a beef sausage patty. The proposed research project also included market research to determine
consumer acceptance and desire for a beef sausage breakfast sandwich.  

ADMINISTRATION 
The Missouri Beef Industry Council board maintains close oversight on administration
costs of the checkoff. In FY17, less than 5 cents of Missouri's portion of the checkoff
went towards administrative costs for the new year. These costs include board expenses
and travel costs, administrative salary costs, office operations, and collection and
election expenses. 

INCOME 

Check-off Collections..............................$1,290,799.86 
Other Income................................................$17,357.04 

TOTAL INCOME.......................................$1,308,156.90 

EXPENSES  

Promotion....................................................$414,437.70 
Export Development.....................................$18,633.37 
Education....................................................$517,157.84 
Research.......................................................$60,852.69 
Administration..............................................$83,900.12 
Producer Communications/Information...$165,585.06 
Collections & Compliance...........................$26,783.56 

TOTAL EXPENSES..................................$1,287,350.34 

*Fiscal Year 2017 audited financials, as reported by the
independent auditors on December 22, 2017. 

FY17 MBIC Financial Allocation


